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ICYMI - DoubleClick's Programmatic Guaranteed beta is
live
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Traditional ad buying is inefficient, very inefficient, unlike a Programmatic Guaranteed buy which offers speed and

convenience. And it's this fast and easy nature that's got media buyers and publishers stealing bashful glances at it from
the across the trading desk.

Programmatic Guaranteed, or Automated Guaranteed as the IAB calls it, promises to eliminate the back-and-forth and allow
direct media buys to be implemented with a more streamlined workflow.

By utilising much of the deal-booking, real-time, data-driven, decision-making and

L LIGHT brand safety technology currently employed in RTB, advertisers are set to reap the
rewards of faster execution and greater campaign performance. Publishers also
E e stand to benefit significantly as they promote their inventory with greater efficiency

A D CHOMCE BUPOOR and negotiate buys directly with lower overheads and less manual work.

In light of the IAB SVP of Technology and Ad Operations, Scott Cunningham’s article
Iab, on the IAB’s LEAN approach, which highlights how we’ve all had a hand to play in the
) deterioration of user experience, and the often low perceived value of open auction
inventory, we have to wonder whether Programmatic Guaranteed is set to become one of the bigger budget items on the
sawy media planner’s mind? And if so, what does that mean for RTB?

N NON-INVASIVE ADS

As with most things in the world of programmatic advertising, it will come down to which tools advertisers and publishers
choose to use and how they choose to use them. Even the biggest and best technology can not rescue a poorly planned
campaign.

What is certain however, is that we can look forward to further refinement and greater functionality within DoubleClick’s
Programmatic Guaranteed offering as more advertisers and publishers get to grips with the speed and scale of
programmatic technology.

ABOUT BARRY BLASSOPLES

Ive worked in digital business for 13 years, managed over $7 million in marketing spend, served brands and clients on 5 continents, across several verticals including e-conmerce,
financial services, retail and social, mobile and real noney ganing. Currently part of the teambehind Eventerprise.com
View my profile and articles...

4 reasons why CFOs love data-drive creative 26 apr2024

Why data-driven creative projects fail and 3 steps to ensure success 17 Apr2024
Jaco Lintvelt appointed as the new managing director of Incubeta Africa 11 Aor2024
Data driven creative - when marketing is indistinguishable from magic 13 nov2023
Victoria Webb appointed as new managing director of Incubeta MENA 22 oct 2023

Incubeta

o INCUBETA Incubeta is an international team of experts in marketing, technology, data, and creative.

Profile | News | Contact | Twitter | RSS Feed


https://www.bizcommunity.com/Profile/BarryBlassoples
https://www.bizcommunity.com/PressOffice/Incubeta
http://www.iab.com/news/lean/
https://www.bizcommunity.com/Profile/BarryBlassoples
https://www.bizcommunity.com/article/4-reasons-why-cfos-love-data-drive-creative-897603a
https://www.bizcommunity.com/article/why-data-driven-creative-projects-fail-and-3-steps-to-ensure-success-019495a
https://www.bizcommunity.com/article/jaco-lintvelt-appointed-as-the-new-managing-director-of-incubeta-africa-231727a
https://www.bizcommunity.com/Article/196/423/243730.html
https://www.bizcommunity.com/Article/196/16/243123.html
https://www.bizcommunity.com/PressOffice/Incubeta
https://www.bizcommunity.com/PressOffice/Incubeta
https://www.bizcommunity.com/PressOffice/AboutUs.aspx?i=193781&cid=193781
https://www.bizcommunity.com/PressOffice/Incubeta
https://www.bizcommunity.com/PressOffice/Contact.aspx?i=193781&cid=193781
http://www.twitter.com/IncubetaGlobal
https://www.bizcommunity.com/AboutRSS/196/1/consumer-0/cid-193781/provid-0/s-/sm-.html

For more, visit: https://www.bizcommunity.com



	ICYMI - DoubleClick's Programmatic Guaranteed beta is live
	ABOUT BARRY BLASSOPLES
	Incubeta



