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How a leading financial services provider reached 3.4m
South Africans by advertising on BusinessTech

Display advertising campaigns on BusinessTech enjoy exceptional reach and click-through rates.

Display advertising campaigns on BusinessTech provide South African companies with excellent brand exposure, and an
unrivalled reach and click-through rate (CTR).

While the recognised average CTR for display branding is 0.15%), BusinessTech display campaigns significantly exceed
this while reaching a large audience of purchasing decision-makers.

e Click here to contact BusinessTech’s marketing team.

An excellent example of this performance in action is a display advertising campaign a leading South African financial
services provider (FSP) recently ran on BusinessTech over 10 months.

It saw the FSP reach 3.4 million readers over the course of the campaign while maintaining a higher-than-average CTR.

This impressive performance is thanks to the prominent positioning of display banners on BusinessTech, as well as the trust
that readers have in the website.

Reach BusinessTech’s audience

BusinessTech'’s audience consists of 5 million monthly South African readers who consume over 26 million pages of
content every month.

Even more impressive is the fact that BusinessTech’s readership primarily comprises South Africa’s most influential


https://www.bizcommunity.com/
https://www.bizcommunity.com/PressOffice/BroadMedia
https://businesstech.co.za/news/advertising/

professionals, including:

2.9 million Business and purchasing decision-makers
856,000 Business owners

712,000 Senior managers

131,000 Directors and CEOs

Our marketing team makes it easy to reach this impressive audience through display advertising. Click here to contact
BusinessTech’s marketing team.

Here is what happens when you partner with MyBroadband 23 iy 2024

Why South Africa’s top companies advertise on BusinessTech 23 vy 2024

How to get your executives on South Africa’s hottest investment video podcast 6 vay 2024
Sponsored articles on MyBroadband - The best way to build trust in your business o vy 2024
Business Talk with Michael Avery - South Africa’s leading business podcast 2 \iay 2024

Broad Media

Broad Media is South Africa's leading independent online media company. Broad Media owns South
BROADMEDIA Africa's largest business and technology publications - BusinessTech and MyBroadband, as well as

motoring website TopAuto.
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